CONCLUSIONS

Examined whether different dimensions of job performance demonstrated unique relations with cognitive ability and personality measures that might be used in selecting applicants. Ss were 67 entry-level customer service and sales representatives. Measures of cognitive ability, conscientiousness, and citizenship behavior were completed, and data were collected on sales performance, absenteeism, and tardiness. Results indicate that a measure of cognitive ability added incrementally to the prediction of sales performance after controlling for conscientiousness, but did not add incrementally to the prediction of absenteeism, tardiness, or organizational citizenship. In contrast, a measure of conscientiousness added incrementally to the prediction of absenteeism and citizenship after controlling for cognitive ability, but did not add to the prediction of sales performance or tardiness.
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